
2018 PROFILE OF WINTERFEST, INC.



TWITTER  



TWITTER:  
AUDIENCE INSITE:
121K impressions in 91 days 30% Net Worth $1,000,000+
81% Buy Premium Brands 45% purchase a car +-2 years
51% Drink Wine 60% Household income 

over $89,000



TWITTER: 
DECEMBER: NOVEMBER:
Impressions: 54.6K Impressions: 48.4K
Profile Visits: 3.3K Profile Visits:821



TWITTER*: 
OCTOBER: SEPTEMBER:
Impressions: 18.4K Impressions: 22.3K
Profile Visits: 387K Profile Visits:441

* Numbers 
from 
JLB Florida



October – December 2018
Social media pages promoted the 
Seminole Hard Rock Winterfest Boat 
Parade and Events

SAMPLE POSTS/ALBUM – GRAND MARSHAL RECEPTION
– JM Lexus and Sylvester Comprehensive Cancer Center :



FACEBOOK*: 

Re a c h : 3 56 , 9 57

Av e ra ge  Re a c h  Pe r  Po s t :  1 , 0 6 8

* Numbers 
from 
JLB Florida



FACEBOOK: 
DECEMBER-JANUARY:
VOTE FOR YOUR FAVORITE BOAT – 10 posts promoting voting
Impressions: 48.2K with  various posts ranging in 3K-6K reach

* Numbers from  JLB Florida



SNAPCHAT FILTERS: 
OCTOBER - DECEMBER:

VIP AREA
1.1K SWIPES
138 USES
3.6K VIEW
12.9% USAGE

BLACK TIE BALL
286 SWIPES
49 USES
1.7K VIEWS
17.1% USAGE

GRANDSTAND AREA
230 Swipes
145 Uses
4.4K Views
63% Usage



SNAPCHAT FILTERS: 
OCTOBER - DECEMBER

FAMILY FUN DAY
255 SWIPES
89 USES
2K VIEWS
34.9% USAGE

WHITE PARTY AREA
131 SWIPES
27 USES
806 VIEWS
20.6% USAGE



WEBSITE: 
DECEMBER:
What key words are used to find Winterfest

* Numbers from  JLB Florida



DIGITAL PROMOTIONS:



DIGITAL PROMOTIONS:



DIGITAL PROMOTIONS:





October – December 2018
iHeart Social media pages promoted the 
Seminole Hard Rock Winterfest 
Boat Parade and Events

An approximate total 
of 21,214,600 impressions 



October – December 2018
iHeart Social media pages promoted the 
Seminole Hard Rock Winterfest Boat 
Parade and Events

SAMPLE POSTS:
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October – December 2018
iHeart Social media pages promoted
the Seminole Hard Rock Winterfest Boat 
Parade and Events

CONTESTS ON iHEART WEBSITE:
https://y100.iheart.com/contests/seminole-hard-rock-
winterfest-boat-parade-527764/ 
https://939mia.iheart.com/contests/the-seminole-hard-
rock-winterfest-527760/ 
https://wiod.iheart.com/contests/win-tickets-to-the-
winterfest-525298/ 
https://big1059.iheart.com/contests/seminole-hard-rock-
winterfest-boat-parade-528696/ 

With approximately XXXXX entering the contest. 



October – December 2018
WSVN Social media pages promoted the 
Seminole Hard Rock Winterfest 
Boat Parade and Events

WSVN Media has:
Followers on the following platforms:
Twitter:  377,811
Facebook:  545,676
Instagram:  56.6K
SnapChat N/A

Engagement / Views on Winterfest posts averaged:
Facebook: 51,512 Views

56.6k

A fair number to access the impact of Winterfest on our social media is 

the reach or video views. This is a hard number on how many times a 

stream was watched. 

Facebook Live total of 51,512 views

Twitter Live (periscope) total views of: 5,000 (Twitter rounds numbers up 

and down) Live on WSVN.com: 2,503 

http://wsvn.com/


October – December 2018
WSVN Social media pages promoted the 
Seminole Hard Rock Winterfest Boat 
Parade and Events

SAMPLE POSTS:

Facebook Live: 51,843 Views




